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The advances in information and communication technology
have contributed o the formulation of o global business con-
teat, though one of the most lundamental trade barriers still
exisia: language. That's why it is important to not only localize
your products and services into the target market's language,
bul also anderstand the customs, culture and sensitivities to
eiwiure the product is 8 succoss in that market.

“Captent ls king” they sry,. but of what use ks It i 18 02 language cne
ot ot nerwtand T Bosinesees: hove long ignoved tee language mmpset of
theti communicstion”

Alrica s soimetheng of a list lvontier in this reganl — there i bigh
lnnguage diversiny heee, though Arabic, French, Porsgeess and English
aon aispposedly wadily ke due bo past coloniation. | is hom o one
thirel al the workd's AN languages. Swahili s the M spokon baguage,
follawed by Ambane, Yoraba, e and Hauss, What's more, seven of
the ten fastest growing eeanomies are in Africa, besting even the Asan
tigers in growth cates — sa this bs ket 8 busipess can't afford to miss!

At wepecially Indis, vl b the gahal growth ragine bor varisas
Imlust i, ihanks b s growimg oo poer and interniet pesetoa
tion i tha romotest comers. India is 3 demsly malkifingual coo
Dieyprine baryimgg 30 Langussges spoken by maiee thai s milliog nstive speal
orieach, and over 1600 dialects, it & still an Englinh -speaking
vty However, miaghly 10198 of the popubstion undersbands English,

In th caet of Himd, omby hall of the
Faudia b jurpealateon an unde e and ir

A vevenid ey by KIMES st
Indiam binpaage inwerwet usees has
brousght o light eye-opeaing data
whout the uorpes med peelerences
of these nes' wsers whan it oomes
s |amgiiuge support. By ML it s
predicied thai the number of Induan
Isngnage indermants will be thrice
waivampared tis English language
Inteimet users, and will constilule
T ol ledia’s mecmoes asers,

1w Ui & iyt that English
will b ol prervasivie, o Hind] will help
ol ot with your b
cuntnimers. A coneimes by mone By
fon by proshuet o service when com
i stwe b by s s b lnmpguasge,
ws proeven by many ssreeys the world
over fn 2 survey of App Annie, it
s formal dbust usees in nvosd Askan
conmitr s prefer o devwnload mned by
sy lescatioend o their lingiage Om

the sami D, sccording to the
KM vurvey, 58% af Indian lan
guage nternauts are more [kely 10
respona 19 an lndian Language ad
Alier having suturated markets in
ihe Tior 1 chibes of te commiry, bus
nesaes arr already looking # the Tier
2 anad Tier 3 citdes, ax well as the vil-
Lages of Endia. for antapped markets.
The Fusal internet uses, n fet, have
i libghver vigagetneit bevel than it
arban counterparts. Howgver, moss
of them state Himised lnnguage sip-
pott ada ol chablenge fof socess-
tip varsras anbise apps and i
Laowcal lamguage enablemsnt
is thorefome imperative oy
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Tramslation and bl zation as

ey i kegral business praciice proyes

o b ai easeiiin enrporate stralegy
tn sarrvwd i todday's market
End-to-end localitation enablement
o orithcal reguirement, Take, (or
example, 4 wser who dicky en s
el language od andd lands on o
pagein « different language. O
perhape the e finds that wme
wmages on the webnite are ina
diffeeent linguage This intemaut
s Bomimiel 1o b elbsgr b

Every busness smage, nght from
Wisary =+ pavment + filfillment
# after siles service, needs thovough
Soculiyatian, not anly m s ol
e, b alio o tevws of Images.
i arsl vides, carreacies, iming,
g renenit unis, color schemes,
political correctnea and geographi-
cal boamdaries. fust by name 8 Tew,

Though machine tranudation s
e caapywndt buigs for the languiage
indastrs. it is still in & nascent stage
for all Indian languages: Partnering
with a professkonal language com-
iy i i e o perative te be
abile to speak lucally 1o your clients

When companies =rite their
eorparsti oontent or oesbize i i
i crudcial o Purv & language servion
provider to gusde them with theis
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Imighit s om cialtmral sensibzation,
comirnt oginization, geo-politcal
senaimivities, varioss sripts of
the same limgusge, locale-apecific
y ared 4 o, Durmg our
A0 years of basines raperiose
im the industry, we have seen
businecies Ficing emtry harriess
due 1o lick of localization of
praduct ar service Uslarmatian
Soenetiines companies have
tight budgets for localization.
whieseas market ing enjoys wealthy
badgets, They il to anderstand
that baw albnation |s criical te
marketing, & an bternationsd sml
loal frame of eference Linfier
tunately, such businesses don'y
even have their marketing and
commercial inaterial or webnie
veady far the target marhei!

Chn the ather hand, in an actusl
business case, one of our diests saw
A% rise in engquiries sfter mudti
lingual localizaton of ther webnite.
Ulnlly thie: businesien Uhat camvert
i et apporbnity in
Inadin and ather such roarag mar
kets with the help of local isstion can
bope b stared thels ground s times
of disruptive brusivess trends, [M]
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